Capital CyberBowl 2003 Webcast Sponsorship Levels

Webcast Main Sponsor 




$1200 
Only four Webcast Main Sponsorships are available.  
Each Webcast Main Sponsor gets lead logo on top of main webcast event page, which will remain up though links from various sites for one year and lead mention on front page of TVWorldwide.com, a heavily-traveled web site. Main Sponsor will also be listed in promonent location in February 1 ad in Washington Business Journal. Mention in event press release going to 2,500 media outlets in the U.S. through PRNewswire/Internet Wire. Also, event page will link back to Webcast Main Sponsor’s site. Webcast Main Sponsor will get mention during each quarter and will be thanked for their support. Webcast Main Sponsor to have major logo sign throughout webcast on Cyber Bowl field in prominent location at end zones. Webcast Main Sponsors will get most prominent logo placement on 2003 Cyberbowl team uniforms and one complimentary uniform shirt from each team. Videotape copy of CyberBowl to be provided to Webcast Main Sponsor for unlimited licensing use. Any event merchandise developed as memorabilia for sale via e-commerce will feature each Webcast Main Sponsor’s logo. 

Webcast Supporting Sponsor


$750
Only seven Webcast Supporting Sponsorships are available.
Webcast Supporting Sponsor gets logo mention on side of main webcast event page, which will remain up though links from various sites for one year. Also, event page will link to Webcast Supporting Sponsor’s site. Supporting sponsor will also be listed in February 1 ad in Washington Business Journal. Webcast Supporting Sponsor will get mention during each half, and will be thanked for their support. Webcast Supporting Sponsors will get logo placement on 2003 Cyberbowl team uniforms. Webcast Supporting Sponsor to have logo sign throughout webcast on Cyber Bowl field in location at end zones. Videotape to be provided to each Webcast Supporting Sponsor for unlimited license use. 


Webcast Patron 





$250

Only ten Webcast Patron Sponsorships are available.
Webcast Patron Sponsor gets logo mention on side of main webcast event page, which will remain up though links from various sites for one year. Also, event page will link to Webcast Patron Sponsor’s site. Patron will be thanked during the event. Webcast Patron Sponsor will get logo placement on 2003 Cyberbowl team uniforms and small sign placement at event.


Player Sponsor    





$75

Sponsor a player for either team…Player sponsors listed on event site.

50% of all sponsorship proceeds will be directed to the National Foundation for Teaching Entrepreneurship(NFTE).
 www.nfte.com  (See info on organization, below)
Sponsorship packages can be customized to suit sponsors’ needs, and each package is negotiated individually.
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	About NFTE
NFTE's Mission
NFTE's mission is to teach entrepreneurship to low-income young people, ages 11 through 18, so they can become economically productive members of society by improving their academic, business, technology and life skills.

NFTE's History and Overview
Founded in 1987 by Steve Mariotti (a former business executive and entrepreneur) while he was a public high school teacher in New York City’s South Bronx, NFTE began as a dropout prevention and academic performance improvement program for students who were at risk of failing or quitting school. Combining his business background with his desire to teach at-risk students, Steve discovered that when low-income youth are given the opportunity to learn about entrepreneurship their innate “street smarts” can easily develop into “academic smarts” and “business smarts.” Through entrepreneurship, youth discover that what they are learning in the classroom is relevant to the real world.

NFTE is widely viewed as a world leader in promoting entrepreneurial literacy among youth. When young people participate in our programs they begin to unlock their unique entrepreneurial creativity, have a greater understanding of the free enterprise system, improve the quality of their lives, and dare to dream for bright futures.

To date, NFTE has worked with over 65,000 low-income, underserved young people in programs across the country and around the world.

NFTE’s programs are offered in a variety of settings including public schools, after-school programs at community-based organizations, and intensive summer business camps.

NFTE's Strategy
To achieve its mission, NFTE

· Creates innovative, experiential curricula 

· Partners with universities, schools and community-based organizations 

· Provides professional development training and ongoing support to teachers and youth 

· Offers alumni services 

NFTE's Guiding Principles
· Entrepreneurship can be taught to youth.  The NFTE experience helps low-income youth develop their individual skills and talents. 

· Entrepreneurship connects low-income youth to school, community, and the workplace.  The NFTE experience involves hands-on, interactive learning that is relevant to the real world. 

· Entrepreneurship empowers low-income youth.  The NFTE experience helps low-income youth explore new opportunities and build a vision for the future. 


